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Introduce the development of the Chinese jewelry market to international jewelry peers.
Promote exchange and cooperation between Chinese and global jewelry sectors.

Provide references for international jewelry enterprises investing in the Chinese market.
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PART ONE
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Retail and Demand: Jewelry Continues to Lead in Growth Rate Over Other Categories
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First Three Quarters of 2023: Strong Resurgence in Jewelry Retail
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Total Retail Sales of Consumer Goods
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Year-on-Year Growth in Retail Sales of Selected Consumer Categories from January to September 2023
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Retail Growth Trends Over the Past Five Years
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Unit: 0.1 Billion CNY
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Retail Sales of Gold, Silver, and Growth Rate of Retail Sales of Gold, Silver,
Jewelry Above a Designated Size and Jewelry Above a Designated Size
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Retail Sales and Growth Rate of Gold, Silver, and Jewelry Above a Designated Size from January to September Over the Past Five Years
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Stably Exceeding 700 Billion CNY

- ﬁlfél%ﬁzpﬁl Gold Products 41001275/ 410 Billion CNY

n %E}fz% Diamond Products 820127t/ 82 Billion CNY

m EE}ﬁlﬁq Jade Products 1470127t/ 147 Billion CNY

» B E AT Colored Gemstone Products  280{Z5%/ 28 Billion CNY
" BBERFE ML Pearl Products  240{Z7%/ 24 Billion CNY

- %E{j?&%aleﬂl Platinum and Silver Products 90{Z7t/ 9 Billion CNY

" ;H‘:,ﬁij‘;éﬁﬁq Other Types of Products 190/Z7% / 19 Billion CNY
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Market Share of Segmented Categories in China's Jewelry Industry in 2022
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Average Annual Growth Rate of 5.5%
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Market Scale and Growth Rate of Jewelry Industry from 2017 to 2022
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Development of Major Jewelry Categories: Continued Steady Growth
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China is the World's Largest Gold Consumption Market
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In the first three quarters of this year, China's gold consumption reached 835
820.98
tons, a year-on-year increase of 7.32%.
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Si 2013, China h istently held th iti f th Id's | t gold I HERE (1) At
ince , China has consistently held the position of the world's largest gold consumer. In Consumption Volume (Tons) Year-on-Year Growth Rate

2022, the Chinese market accounted for over 27% of the global total gold jewelry demand.
2018-2022FFKEEHEHEE
03 SHRERNRSETE Gold Consumption Volume in China from 2018 to 2022
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China has been the world's largest gold producer for 14 consecutive years, with an annual

gold production averaging over 300 tons. 5&?}3*:}? *ﬁ@’[’ﬂ‘%\ ﬁﬁﬁ@’[’ﬂ‘%
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Diamond Market: Cyclical Fluctuations with Sustained High Consumer Acceptance
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In 2022, China's diamond market scale

decreased by 18% year-on-year.

T T

2018 2019 2020 2021 2022

— —HOM (1255T) Pimth R ZE (1237T)
Import Value (0.1 Billion US Dollars) Finished Diamond Transaction
Value (0.1 Billion US Dollars)
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74% of Chinese consumers still believe that
natural diamonds possess irreplaceable

emotional and collectible value.

Total Diamond Transaction Value and Net Imports of Finished Diamonds under General

Trade at the Shanghai Diamond Exchange from 2018 to 2022
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China is the world's largest consumer market for jadeite and jade stones

2019-2022FHEEHT
IR (BA 1Z7T)
Jadeite and Jade Stone Market

Scale in China from 2019 to
2022 (Unit: 0.1 Billion CNY)
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Total Jadeite Sample Collection

and Annual Growth Rate of
NGTC from 2017 to 2022
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2020-2022 NGTC Sample Collection
on E-commerce Platforms in China's

Major Jadeite and Jade Stone
Distribution Centers
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Total Tian Yu Sample Collection

and Annual Growth Rate of
NGTC from 2017 to 2022
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The platinum jewelry market is undergoing a significant restructuring

FEPESE MR RESTE ERARERE-—RBEEWERE.

China's demand for platinum jewelry has been continuously declining, but it still remains the world's largest consumer of platinum jewelry.
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Global Platinum Demand Distribution from 2019 to 2022 (Unit: Tons) Platinum Jewelry Demand in China from 2018 to 2022 (Unit: Tons)
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Colored Gemstones and Pearl Market: Steady and Resilient
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Colored Gemstones: Stable Sales Volume, Rising Prices. 150
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Pearl: Simultaneous Increase in Volume and Price. Colored Gemstone Products Pearl Products

2019-2022F FERBEAFILHRIHIZINE (BAL: 1Z27T)

Market Scale of Colored Gemstones and Pearls in China from 2019 to 2022

(Unit:0.1 Billion CNY)
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Import-Export Situation: High Import Demand and Persistent Trade Deficit Over the Years
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Strong Growth in Imports and Exports in the First Three Quarters of This Year
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Total Import and Export Value of

Jewelry Commodities

1106.5 227.9 878.6
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0.1 Billion USD 0.1 Billion USD 0.1 Billion USD

19.6% 1 12.5% 1 22.5% 1
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V-Shaped Rebound Highlighting Supply Chain Resilience
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Total Import and Export Value of the China's Jewelry Industry from 2018 to 2022 (Unit: 0.1 Billion USD)
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China's relationship with its major jewelry trade partners is increasingly becoming closer
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Import and Export Value of Jewelry Commodities for EU Countries in the First
Three Quarters of 2020-2023 (Unit: 0.1 Billion USD)

A

64
49.6
40.
29.2
26.4
4
[

2020 2021 2022 2023

O = O =#0
Import and Export Value  Export Value Import Value

2020-2023p1=ZFERBEFIAERERIEHOE (B {25557T)

Import and Export Value of Jewelry Commodities for ASEAN Countries in the
First Three Quarters of 2020-2023 (Unit: 0.1 Billion USD)
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in the first three quarters of this year, China's total exports of jewelry to
five American countries, including the United States, Canada, Brazil,
Chile, and Argentina, amounted to $2.127 billion, marking a 4.8%
decline year-on-year. The imports stood at $10.5 billion, showing a

year-on-year increase of 28.5%.
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in the first three quarters of this year, the total import and export

volume with South Africa amounted to $11.7 billion.
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The Jewelry E-commerce Sector is Experiencing Strong Growth Momentum
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In the first half of 2023, the national online retail Among the 18 monitored product categories, the
sales reached 7.16 trillion CNY, a year-on-year gold, silver, and jewelry category had the fastest
increase of 13.1%. growth rate at 33.5%.
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Data from the Ministry of Commerce of People's Republic of China
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Jewelry E-commerce Sales Scale from 2020 to 2022 (Unit: 0.1 Billion CNY)
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Data from the Gems & Jewelry Trade Association of China



DART S|

SLEBmRkE AN Bl S

[

fEMCEEST | |

The top brands dominate a significant market share
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A-shares Listed Companies Hong Kong-listed Companies
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Total Operating Income of 14 A-share Listed Companies from 2020 to 2022 the total revenue for the fiscal years 2020/2021-2022/2023 of three Hong
(Unit: 0.1 Billion CNY) Kong-listed companies (Unit: Million HKD)
As of 2022, the eight major
12037
86.26 brands collectively hold a
market share of 43.1% 11176
49.59
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BAR3FRK EHATE]I2020/2021-2022/2023 WA EEAG TR (izaA )
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Shareholder's Attributable Profit for 3 Hong Kong-listed Companies in the
2020/2021-2022/2023 Financial Years (Unit: Million HKD)
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(88fi7: 1Z7T)
Net Profit Attributable to Shareholders of 14 A-share Listed Companies from 2020
to 2022 (Unit: 0.1 Billion CNY)




A-shares Listed Companies Hong Kong-listed Companies
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The Number of Stores Opened by A-share Companies from the End of 2020 The Number of Stores Opened in Mainland China by 3 Hong Kong-listed

to the End of 2022 Companies from the End of 2020 to the End of 2022
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The significant increase in the number of patents highlights the surge in innovative vitality
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Data analysis of international patent databases indicates that since 2010, China has surged to the top position in the world in terms of patent applications for gold and jewelry

categories and has continuously maintained this lead to the present.
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Situation of Effective Patents in China's Jewelry Industry from 2017 to 2022 (Unit: Cases)
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PART EIGHT

TSR

Hainan Free Trade Port Creates New Opportunities for Jewelry Brands
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Retail Sales of Gold, Silver, and Year-on-Year Growth Rate
Jewelry (10K CNY)
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Retail Sales and Growth Rate of Gold, Silver, and Jewelry Above a
Designated Size in Hainan Province from 2010 to 2022
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The proportion of retail sales of gold, silver, and jewelry Above a Designated Size in
Hainan Province as a percentage of the total retail sales of consumer goods
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Thanks for your attention!

PR RIS TR ETENEN AT, BERE!

The Chinese and English versions of the report will be published soon on the official website
of the Gems & Jewelry Trade Association of China.Please stay attentive for the update!




	投影片編號 1
	投影片編號 2
	投影片編號 3
	投影片編號 4
	投影片編號 5
	投影片編號 6
	投影片編號 7
	投影片編號 8
	投影片編號 9
	投影片編號 10
	投影片編號 11
	投影片編號 12
	投影片編號 13
	投影片編號 14
	投影片編號 15
	投影片編號 16
	投影片編號 17
	投影片編號 18
	投影片編號 19
	投影片編號 20
	投影片編號 21
	投影片編號 22
	投影片編號 23
	投影片編號 24
	投影片編號 25
	投影片編號 26
	投影片編號 27
	投影片編號 28
	投影片編號 29
	投影片編號 30
	投影片編號 31

